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2. Abstract

I want to hold on “Aomori comfort food Festival”, which serves traditional foods in
Aomori. Through this event, I want to help improve Aomori’s economy in winter,
because the number of tourists in winter is much less than in other seasons.

I have two hypotheses. First, it is that this event is attractive and can produce
beneficial economic effects on Aomori. Second is that the appropriate fee of this event is
1500yen. To confirm these, I did various interviews and visited H.I.S in Singapore.
There, I got a lot of information. In addition, I could find some faults to improve. I
should make advertisements online for foreigners and I decided the fee of this event is
1500yen.

In conclusion, I'm sure that my plan is worth being held. Moreover, I found that
Japanese culture is popular abroad. I want to continue to study this plan. At last, I

would like to carry out “Aomori comfort food Festival”!

3. Body

Starting at the beginning, I'll tell you my plan.

We propose to hold on “Aomori Comfort Food Festival.” “Comfort food” means food that
gives a sense of well-being at home. The purpose of this festival is to cheer up Aomori
itself and boost the economy of Aomori prefecture. More importantly, we want to connect
people both vertically and horizontally with traditional comfort foods.

What do we mean by connecting people “vertically” and “horizontally”? To connect
people “vertically” means to connect people from different generations. We expect people
from different generations work and communicate with one another. To connect people
“horizontally” means to connect people from other prefectures and other countries. We

expect many visitors from not only Japan but also from other countries to join this



festival and enjoy Aomori’s comfort foods and communicate with the local people. We
will carry out activities in which foreigners make homemade food of Aomori with local
people and eat it. Foreigners can enjoy rare experience.

At first, we were planning an Aomori food festival in the winter, because after Nebuta
Festival, we don’t have any big events. So, there are few tourists in November and

December.
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However, we cannot find such festivals in many other places so we had to think of
another plan. We thought about several tasty foods, our mother make such as
“Kenosiru”, traditional vegetable soup of Aomori, or “Shoga Miso Oden”, Oden with
ginger paste. We can enjoy these foods at home but we don’t have many opportunities to
taste them at restaurants and at others’ homes. “We want to eat other homes’ foods.”
That was what we thought and then an idea hit us. We can hold a festival serving
homemade comfort food.

In Aomori prefecture, we can find many tasty comfort foods. However, we noticed
that we didn’t know how to make them. Even our mothers don’t make those foods so
often. We realized that we weren’t inheriting traditional foods.

By the way, Aomori prefecture is well known as the prefecture with the shortest life

expectancy but in fact, the ratio of the population of elderly people has increased to 26%.
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On the buses and in downtown of Aomori city, we can find many elderly people.
Probably we can learn from them. We seek to involve them in our plan!

Now, we will tell you the specifics of our plan.

In our plan, the place of the festival is “Aoi-Umi park,” because there is enough space
to hold the festival. Aomori Station and the shopping area are nearby so the customers
can go to those places easily and enjoy shopping. The day to hold this festival is the first
Saturday and Sunday in November. This is because we have no snow yet. We don’t
have to worry about traffic. People can work safely. In addition, these days there are a
lot of people in Japan and foreign countries who like the beautiful nature of autumn,
such as Towada Lake’s and Hakkoda’s fall colors. We expect those visitors to join the
festival after enjoying nature. We are planning to have around 15 food stands. We have
two kinds of way to gather them. First, we are going to seek local volunteers to make
their homes’ comfort foods such as “Kenosiru,” “Shogamiso Oden” and so on. We will
choose the volunteers from three generations from 40s to 60s for each meal. The
customers can enjoy three tastes of each meal. For example, Kenoshiru made by people
in their 40s, 50s and 60s. We will ask restaurants to make local gourmet food such as
“Towada Barayaki.”

We are going to ask high schools students in Aomori city to join this festival and to
work with the local volunteers. By working together, the high school students and the
local volunteers can communicate with each other. This is what we meant by the word
“vertically.” If the friends or acquaintances of them join this festival, the number of
people they can communicate with will be larger. When the people working in this
festival communicate the visitors from many places, horizontal connections will appear.

We will make advertisement using SNS for foreign visitors to come to this festival. They

_‘I‘I_



don’t have many chances to taste the local comfort food. We expect people in the festival
to share a good time.

We set two hypotheses. First, it is that Aomori comfort food Festival is attractive and
can improve Aomori’s economy. Second is that the appropriate fee of this event is
1500yen.

In order to check my hypotheses, I did interview activity for Singaporeans in Singapore.
In addition, I visited the travel agency in Singapore, H.I.S, and got a lot of advices. First,
I asked “how much can you pay for the fee of this event?” after telling the outline of my
food festival. The average price was 17.85%. That is about 1500yen and it was about the
same price as we had expected. Second, we asked “Are you interested in these Japanese
local foods?” showing pictures of foods in Aomori. Most of them answered “yes.” and they
seemed to get interested in those foods. Therefore, I was certain that my food festival is
attractive for not only Japanese but also people in foreign countries. Next, I visited
H.I.S in Singapore and did a presentation of our plan. The reactions of the officers there
was very good. They said “this plan is almost perfect and a nice idea! Please carry it out.”
They praised our plan highly. Moreover, they pointed out that I had better raise the fee
of this event. In addition, I learned a lot. First, what Singaporeans think is the most
important in travel is eating, 98% of Singaporeans answered like that. It’s incredible
number!! So, our event will be well accepted by them. Next, Singaporeans don’t know
much about Aomori, so we should make advertisements in order to have them know
about Aomori. The advertisement must be online because Singaporeans on average use
cellphones for 4 hours a day on YouTube, Google and Facebook.

Next, I will talk about our revisions after research in Singapore. At first, I decided that
the fee of this event i1s 1500yen. Second, I have to make advertisements for
Singaporeans referring to the advice from H.I.S, so Singapore can become the new
target of our plan. However, this is a new issue, too. I want to work on making
advertisements now. If we advertise, our plan has a possibility of improving Aomori’s
economy and reputation.

From our research, I learned a great deal of things. For example, the Japanese
situation in the tourist industry, images of people in foreign countries toward Japan and
the sense of the value of money of foreigners. Considering these factors, I must carry out
the Aomori Comfort food Festival. This event is worth being held.

We must focus on the strengths of our hometown rather than weakness. We often
overlook tradition or history and focus on something new when we solve regional
problems of economy. However, don’t forget the charms of culture inherited from long

age.
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First of all, I want to thank all the people who cooperated with me. Especially, I would
like to take this opportunity to express my deepest appreciation to my teachers and

people at the school for the blind. Thanks to them, I enjoyed this research.

I researched a way to make Aomori city better by using the effect of sounds and colors.
While we were researching, we noticed that we saw a lot of traffic lights with sounds
and that actually, we can hear several kinds of sounds from traffic lights. For example,
we hear the repetition of simple sounds, and we hear melodies. These traffic lights with
simple sounds and melodies are installed for blind people to walk across the streets
safely. In Aomori city, we often see those traffic lights. However, we wondered which is
better for blind people, traffic lights with simple sound or the ones with melodies? And,
we also wondered if there are traffic lights with simple sounds or melodies in foreign
countries.

From our research, we found that melodies are more effective than simple sounds when
they are used as the sound of traffic lights. Melodies can make the city which all the
people walk through safer and more comfortable. That’s why I recommended traffic

lights with melodies.

AGENDA

(DAbout traffic lights with sound
@Research in Japan

(®Research in Singapore

@®Conclusion

@ About traffic lights with sound
Traffic lights with sound are made by installing sound systems in normal traffic lights.
It takes two or three weeks to put on the street. It costs 2 million to 3 million yen.

(167,000,000 to 250,500,000 Singapore dollars.)
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In Japan, about 90 years ago traffic lights with sound were installed for the first time.

There are two types of sound. One is a melody and the other is a simple sound. At first,
the number of the traffic lights with melodies was larger than that of the ones with
simple sound. However, now, the number of the traffic lights with simple sound is
increasing. The reason is that it is thought that the simple sound makes it easier for

blind people to understand the direction they want to walk across the street.

V¥ Simple sounds’ system:

exchanging the tweets of birds with the other side of traffic lights

el < A . T . .
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However, in fact, the proportion of traffic lights with sound and melody is less than 10%
of all the traffic lights in Japan. The total number of lights is about 204,700. 18,100 of
them have sound.

In Aomori, the sound of traffic lights has been changed to the simple sounds since 2003.
According to the figure below, in Aomori in 2003, the number of the traffic lights with
melodies was as many as that of simple sounds. However, in 2013, the number of

melodies decreased and that of simple sounds increased.

V¥ The rate of melody and simple

AOMORI 2003

JAPAN 2003
= simple sounds = melody =the other = = simple sounds = melody = the other =
AOMORI 2013 JAPAN 2013

Q0

= simplesounds = melody = the other = = simple sounds = melosy =the other =

@ Research in Japan
@Foreign traffic lights with sound
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I talked with foreigners about traffic lights. There are traffic lights with sounds in other
countries. However, all of the sounds are simple sounds like beep-beep, none have a
melody. Many people said that the sounds in their countries are so noisy. All of them
said that they thought Japanese traffic lights’ sounds were better. They said that those
traffic lights had nice tones and were easy to hear. They have a good impression of
Japanese traffic lights. Japan is the only country with melodies.

@The sounds for blind people

I talked with blind people about traffic lights with sound. They do not like simple
sounds, and melody is better. They said that they couldn’t decide the direction they have
to go when they hear simple sounds. These sounds have too much pause between the
sounds. Due to this, they couldn’t judge from where the sound came, the traffic light
near them or the traffic light across the street. They said that a short interval between
the sounds is easier for them to know the direction. However, a melody continues to ring
without interruption, so they feel that a melody is more effective to understand the
direction they have to take.

@Survey of our classmates

I did another survey of our classmates to know which sound is better, melody or simple
sound. I had them listen to two types of sounds. They covered their eyes and pointed in
the direction they heard the sound. When they hear the melody, they can react quicker
than when they hear the simple sound. When they hear the simple sound, it took
several times for them react and they looked confused or some of them pointed in the
wrong direction.

From this research, I found that a melody is more popular and useful for understanding

direction.

@ Research in Singapore

I went to Singapore to carry out surveys. I did them in various parts in Singapore from
remote places to urban places. I asked three questions to people in Singapore.
Questionl: Which do you like better, melodies or simple sounds?

Question2: Why you like the sound?

Question3: Please listen to the melody (I had people listen to a new melody I made.)

And how do you feel if the melody was used as a sound in traffic lights?

89% of the people like melodies. Simple sound gives them some negative impressions.

For example, simple sounds bouncing back and forth makes people uneasy, or it is like

_‘I 6_



the sound of a clock, so they feel rushed by it, and it is so noisy. Meanwhile, a melody
gave them a positive effect. They became happy or energetic when they heard the
melody.

I made a new melody for Singaporeans. I am afraid I cannot have you (people who read
my report) listen to the melody...

The melody is a traditional song of Singapore and it is used as a lullaby. When I showed
them the Singaporean melody, they seemed to have a good impression of it. However,

most of them did not know the melody. It was different from our expectation.

While we walked around Singapore, we researched several systems for blind people. We
could find a few traffic lights with sound. Moreover, all of them used not melody but
simple sound. When I reached the center of the crosswalk, we could not hear the sound
due to heavy traffic. Also, we could find poles that prevent cars from entering sidewalks
but I thought the poles were dangerous for blind people.

I could find that Singapore has a great system that Japan does not have. Singapore has
a special card for blind people. By touching the card to the device which is installed in
traffic lights, the color of the light changes from red to green, so blind people can walk

across the street whenever they want to safely.

@ Conclusion

For a year, I learned more about my city Aomori and became familiar with traffic lights
with sound. I always listen to the sound of traffic lights when I walked around Aomori.
Traffic lights with melodies are good point of Aomori and also Japan. Moreover, I do
want to spread this method to other countries. However, such traffic lights are
decreasing. I do not want to lose this, so I want to tell the results of my research to

Japan and Aomori.
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Aomori Comfort Food Festival
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Body

Our group has been discussing how we can revitalize economy of Aomori in winter.
Aomori has much fewer visitors in winter than in summer. You can see the gap of the
number of visitors between summer and winter from (figure. ).
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This is because Aomori has big events in summer such as Nebuta Festival, but no such
events in winter. In addition, there is so much snow that there are many troubles. For
example, transportation doesn’t work well, the temperature is quite low and slippery
roads expose people to many dangers. As a result, in winter, Aomori becomes a place in
which visitors feel uncomfortable and bored, so they don’t go to Aomori. We also found
another problem to discuss. It is that traditional culture of Aomori may become extinct.
In other words, the number of both people who pass on the knowledge of traditional
culture and who inherit it are decreasing. This is because the ratio of the elderly, over

60 years old, among population in Aomori increased to 26% by 2016(figure-).
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Moreover, the number of people will decrease in the near future, so the aging of the

society in Aomori will become more serious(figures and figure.) and the numbers of

both youth and elderly will decrease more and more.
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However, Aomori has some good points. One of these is Aomori’s food. It contains
various foods that have not only been cultivated in a great natural environment but also
made by local people for a long time. According to data gathered at H.I.S., almost all
Singaporeans who visit Japan, visit for the purpose of enjoying Japanese foods. Over
90% of visitors come with such purpose in mind. So, we are planning to hold Aomori
Comfort Food Festival to solve the mentioned problems.

Now, I'll talk about how we’ll solve these problems with the details of our plan (table:) .

Place Aoi-umi Park

Day The first Saturday and Sunday in
November

The number of volunteers 100

The number of stands 15

The cost of setting up 769,000

First, we will hold our festival at Aoi-umi Park because it is located near Aomori
station and Aomori port, so people have access to trains, buses and cruises to visit our
festival. In addition, it is also near Shinmachi and A-factory, so we expect visitors to
spend money at not only our festival but also those places.

Second, we will hold our festival on the first Saturday and Sunday in November. This
enables us to boost the economy of Aomori in the fall and winter while avoiding the

danger and inconvenience of snow.
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Third, we will ask volunteers to work at our festival. Volunteers will be local high
school students and homemakers who are in their 40s, 50s, and 60s. We expect young
people to inherit traditional food culture from older people by communicating with them
and learning how they make those foods. In other words, we expect that connection
between different generations will be made. We call it “vertical connection”.

Fourth, we will set up “hands on booth” for visitors. They can try making some local
foods and eat them. This is the way of making our traditional foods culture known to
visitor. The more people from different areas come to our festival and enjoy it, the more
widely our traditional food culture will spread. This phenomenon also makes a
community, or connection among local people and visitors. We can call these “horizontal
connection”

To realize economic revitalization and those connections, we have discussed the
language barrier issue, advertisement using SNS (Facebook), and the fee of our festival.
So, we surveyed about how much is an appropriate fee for Singaporean at some places
such as China town, NUS, and Orchard Street in Singapore. Our hypothesis was
17S8$ (about 1500 yen). This figure is based on an investigation on “how much money
foreign travelers use for lunch” around Aomori station when Costa Neo Romantica
reached at Aomori port. Some people said that this festival seemed so fascinating that
you can set the fee to be a bit more expensive, other people said that it is a little
expensive because they don’t usually spend so much money for lunch”. However, the
average of their opinion is the almost same as our hypothesis! So, we decided that the
fee for our festival is 17S$. In Singapore, we visited H.I.S. and were given a great
speech about touring by the officer. Surprisingly, Japan has the most Singaporean
visitors in December. He said that places which wre hardly known to Singaporeans have
big chance to invite them and develop local economy, from these facts, I thought that we
have to discuss a way of attracting them and make an advertisement specialized to
them. We also made a presentation to H.I.S.’s officers. After the presentation, our plan
was praised by them! They also give us a beneficial pieces of advice. It is about the cost.

They told us to reduce the cost of equipment.

Conclusion
We are now looking to reduce the cost and make advertisements for high school
students, homemakers, and visitors from not only domestic but also abroad. I hope to

learn more from various view at Tohoku University’s seminar.
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Aomori Cassis to Singapore

3117 .
V§ Abstract

Aomori prefecture has an established bland of cassis called “Aomori Cassis,” and it
includes nutrition which is effective on our eyes. So I thought Aomori cassis can bring
good effect to people who is suffering from eye diseases. I focused on Singapore as a

target and have studied Singaporean’s eye health.

13 Body

First, I will introduce Aomori Cassis. Aomori prefecture accounts for 67% of Cassis’s
production in Japan and it is the top producer in Japan. And also Aomori prefecture has
a bland of cassis, “Aomori Cassis.” It has never been mixed with other species so it
inherits its taste and nutrition from original breeds. Furthermore, it is harvested by
hand not by machine because we can protect Aomori Cassis from damages. Thanks to

these efforts, Aomori Cassis is registered “GI,” which government guarantee its quality.

BRI I RN 1 8

Second, Aomori Cassis includes a lot of nutritional value compared with other species.
These nutrition is mostly effective on our eyes such as anthocyanin, polyphenol, vitamin

A and vitamin C. Anthocyanin prevent nearsightedness and anthocyanin, polyphenol,
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vitamin A and vitamin C prevent glaucoma.

Next, I focused on Singapore. According to a study of NUS, 70% of Singaporean
teenager between the age of 11 and 18 have nearsightedness. Besides researchers
estimate that 5 million Singaporean will be nearsightedness by 2050. Nearsightedness
can lead glaucoma, and glaucoma can lead blindness.

From above, I thought Aomori Cassis could do something to solve these problem.

Target of my plan is people who have nearsightedness, and I decided to sell jam made
of Aomori Cassis because I can reduce the cost and can use it in many ways. Moreover,
jams last long. I brought three kinds of cassis jam to Singapore, and I had some
Singaporeans try a flavor of three jams.

This is my plan before I went to Singapore.

Next, I will talk about my experiences in Singapore. I went to MEIDIYA to interview

about the plan. I told them about my plan and had Mr. Kagoshima try each of the jams.
According to advice of Kagoshima, I need to discuss the price of production and the
target.
It is important to set the target, but according to Mr. Kagoshima, I didn’t need to be too
specific. Because if I'm too specific, other people may feel they shouldn’t buy it.
Singaporeans are not accustomed to eating jams, so I should have Singaporeans try
tasting at the shop. According to research at NUS and Orchard Street, most of
Singaporeans imagine carrots and fish are good for eye health. Also when we sell food
products, the most important point is taste. Following this interview, I decided to
emphasize the Aomori Cassis’s good taste rather than Aomori Cassis’s high nutrition. So
I need to consult how to sell it detailed with professional buyers in the shop. I visited
some luxury supermarkets in department store. There were a lot of cassis jam as well as
fruit jam. Volume of these jam were bigger than Aomori cassis jam. These price was
also more reasonable than that. Therefore if I sell Aomori cassis jam at the supermarket,
that is less attractive than these fruit jam.

However, we hit up with solution for the problem. Many souvenir section were in
Takashimaya. I saw not only popular gifts but also rare food of Asia. People could taste
some foods. I connected two dots. In short, I should sell our jam in a small gift shop and
attract Singaporeans by tasting. Moreover, Japanese products were sold as s Japanese
premium. in the supermarket. These products were more expensive than other
products, because in Japan, producing ingredients need much labor and cost, some
supermarkets set up Japanese products section. It is said that some Singaporeans buy
cheaper products, others choose Japanese products. Thus I'm going to emphasize “made

in Japan”. At the school in Singapore, I asked Singaporeans to rank the three cassis jam

_23_



I brought. A is bitter and sour. B is sweet and bitter. C is so sweet.

L LRl TR e L

As a result, B is the best for Singapore. Therefore, I decided to sell B.
Lastly, I will talk about how I will advance our project. There are two things I have to
do. First, I have to decide to a target shop. Second I need to make a budget plan.

Through these, I will continue to make our plan realistically.

V3 Reference

http://j-cassis.jp/cassis/

https://www.aomoricassis.com/

https://www.snec.com.sg/research/Pages/home.aspx
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To make it warmer Aomori

3126

I could learn about sightseeing of Aomori and Singapore also I got a lot of experience

through the SGH project. Without cooperation from everyone who helped me

I could not describe this essay , so I thank all the people who cooperated me.

<AGENDA>

@O 6 e 6

®©

Compare two festival of Aomori
First tour plan

From survey of Singapore

New tour plan

What I will do

Compare two festival of Aomori

In this essay, I'd like to argue the 2 nights 3 day tour plan in Aomori which is a very
country city. Before I tell you about my tour plan, I ask you a question. Do you know
Aomori’s any winter festival ?! As you know, My prefecture, Aomori has “ Aomori
Nebuta Festival” which is very famous lantern festival, but you might not answer
about previous question. In fact, the number of tourists to the “Aomori Nebuta
Festival” in 2014 was about 260,000 people. However, “Hirosaki Snow Lantern
Festival” is one of the winter festival of Aomori’s one was about 2,2000 people. As
you can see from this figure, the number of tourists in Aomori’s winter festival is
extremely smaller than summer’s one. So, I ‘d like to invite a lot of foreigners who
have never seen the snow to Aomori’s winter, to spread the charm of winter Aomori
and to active winter of Aomori. In other words, taking advantage of the
disadvantage of cold in winter of Aomori, visitors will be warmed from the bottom of

their heart through winter festival of Aomori.

First tour plan
! In order to achieve previous purpose, which winter festival should I use? To think
about it, I'd like to appeal Aomori’s winter (especially much SNOW!) and to paid

attention to transportation convenience, so I chose “Hirosaki Snow Lantern
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Festival”.
Hirosaki Snow Lantern Festival
It is a three-day festival , held every year in the middle of February and in Hirosaki

park where Hirosaki castle is located.

Main events
®! Snow Lantern (about 150) =
®! Small snow man (about 300!)! ! They were made by local people.
®! Snow sculpture —

Entrance fee is free.

Also there are a lot of stall which sell from sweet to Japs

(http://www.hirosakikanko.or.jp/web/edit.html?=cat02_winter_yuki)
(http://www.hirosakipark.jp/16375.html)

Then I'll talk about the target. From a prior investigation, I found especially in
Singapore which is one of the countries where it have never snow , a lot of Singaporean
have desire about snow. So, this tour’s target is Southeast Asians, mainly Singaporeans.
And I was to set up this 2 night 3 days tour’s cost was about —150000(this cost includes
round trip of Airfare).

Day 1

the tourists go to Hirosaki Snow Lantern Festival. There the tourists can enjoy lantern,
snow, the view of Hirosaki castle and the combination of them. They can also enjoy
communicating with local people. In this Festival, they can make their own lantern by
themselves. After the guides will take you to a hotel with hot spring. By taking a hot
bath will comfort their cold bodies and they will realize how relaxing it is to put their

body into hot spring.
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Day 2

the tourists ramble around Hirosaki city with local guides. They can walk Hirosaki city,
a castle town, and experience Hirosaki’s distinctive food, culture and history.
For example, Aomori bank,! Hirosaki! Shoten Church! and applepie with Hirosaki’s
coffee. After they will go to Lantern Festival again. There they enjoy precious winter fire
works with lantern they made the day before. In the evening, the guide will take them
to a restaurant where the tourists can enjoy Tsugaru Shamisen, a traditional musical

instrument of Japan , and the local food with alcohol.

Day 3
the last day of the tour.

The tourists can request the places they want to their tour guides. The guides
recommend several places to visit to the tourists in advance. For example, if they are
interested in Kogin Zashi, the guide will take them to the place or if they want to focus
on shopping, the guide will show them where they should go or the guide will
accompany them. After this, say good-bye with smile.
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® From survey in Singapore

To Singapore school project, I prepared these questions: How much does it cost to 2
night 3days travel overseas, and is this tour’s cost match? Who do you most go with
when you go on a trip? Are you found of interacting with local people during your trip?

What is your priority for your trip, inns, food, or activities? Below, I will present the
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results of these questions.

I interviewed in China town in Little India, at National University of Singapore, NUS.
From the answers to these interviews, 1 get various views on overseas travel.

The first question was “ How much does it cost to 2 night 3 days travel overseas, and is
this tour’s cost match?” To this question, almost interviewers said “Within — 15000, and
that cost is suitable.” So, I didn’t change this tour’s cost.

The second question was “Who do you most go with when you go on a overseatrip?” The
most common opinion was they go with their friends and the second most common was
with their family.

The third question was “Are you found of interacting with local people during your
trip?”

For this question, about 60 | of interviewers answered “Yes.”

The fourth question was “What is your priority for your trip, inns, food, or activities?”
At first, I expect that most interviewers answered “Activities.” However surprisingly,
almost interviewers of Singaporeans said, “Food.” This fact is really I can’t expect!

Based on these , I decided to add specialized content for food and two plan for family
and friends.

Also, answer which surprised me was some Singaporeans know about Aomori, but they
didn’t know as “Heavy Snow Prefecture Aomori”. Still Aomori is inferior to the famous
snow of Hokkaido so, I thought that by branding more Aomori’s winter its activation
will proceeds.

In addition, our groups introduced our tour plan to HIS Singapore branch. These are
the advice I got.
®! our tour plan focuses on Snow Lantern Festival too much, so it’s better to add more
activities.
®! It will be more attractive more Singaporeans to focus on snow that we provide more.
Moreover, We got some information about the travel form of Singapore.
®! Recently, many people have planned their trips and carry out individually.
®! When Singaporeans travel to Japan, the repeater rate is high.

®! The most popular time on tour is December.

@ New tour plan

Based on the Singapore school project, We changed our targets from big group to
single travelers. And we add activities to our plan and make some options. We revised
our plan.

We made two options. The one is for single travelers.
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Day 1 they go to Lantern Festival , and enjoy seeing lanterns and fireworks and
making snow lanterns. After that , they will they will go to hotel same to conventional
plan.

Day 2! they will go skiing at Mt.Iwaki and Ajigasawa ski place. Then they will go to
an inn near the mountain. In the case of going to Ajigasawa,there is a hotel with a hot
spring, so it’s a good location for single travelers to enjoy activities, hot spring and foods.

Day 3 they will go to downtown of Hirosaki city and rambing there. People can enjoy

taste of Hirosaki, such as Aomori’s foods, asmosphere of downtown , Hirosaki.

Next I will talk about the other option.
This option is for group. Day 1 they will go to Lantern Festival as they do in the first
plan, and enjoy scenery, hotspring and so on.
Day 2 those groups will go to “Romantopia”, there families or groups that have never
experienced skiing before can enjoy skiing.

Day 3 as the same things as the first plan.

mmmﬁ!*ml4iﬂtﬁ!szh
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What I will do
To solve the problem of Aomori’s winter festival, I made a tour which use
“Hirosaki Snow Lantern Festival”, but I still have some problem. The one is how we
should provide local foods to Singaporeans. We found that most of Singaporean are
found of something unique of local spot, so we will revise a aspect of foods of our plan.
The other one is what kind of activity we should add to snow Lantern Festival. We

think we need something unique of Aomori, so we will add something unique
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activity of Aomori that people can enjoy in the snow. Today , more and more foreign
people are traveling to Japan, especially the number of travelers visit Aomori is
increasing .

In the future , more globalization will be expect in society, so I'd like to learn
international studies at the university because I want a lot of people to live without
obstacles. Singapore school project is very meaningful for me I was helped by so
many people through planning this project. I really thank all of them again. Lastly,
today’s global warming have bad effect on us, but I hope that more people’s heart

become warmer through globalization in the future.
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Potentiality of Aomori’s winter

3204

Thanks to the SGH program, I could improve my skills of planning, researching,
presenting and communicating in English . I could learn more about my city Aomori and
Japan. I found there are a lot of things in Aomori that I don’t know, and I thought that
we should think Aomori over and be more familiar with the city. I focused on how to
boost Aomori’s winter, faced some problems.

Thanks all people who cooperated with me. I owe my growth entirely to everyone’s

cooperation.

In this paper, my hypothesis was that a plan using Aomori’s snowy winter can be
attractive to tourists from Singapore. By making a plan that focuses on local areas
would produce profit a lot. Then I will shoe you my first plan ,results of the survey in
Singapore , details of revisions , and what is to be done next. This plan is attractive and

can contribute to boosting Aomori.

( Agenda )

1. Current state of Aomori’s winter
2 . Details of our first plan

3 . Survey in Singapore

4 . Details of revisions

5. What to do next

6. The potential of Aomori’s winter

1. Current state of Aomori’s winter

As you know, the number of tourists in Aomori is small. We have a lot of snow in winter,
and this always troubles us. However, this can be attractive to tourists from countries
such as Singapore, because Singaporeans don’t have snow, and the country is always
humid, they can not feel coolness except for air-conditioners. In addition, Aomori can be
a very attractive place for people who like snow activities. Aomori has some mountains
in which people can enjoy skiing or snowboarding. Moreover, Aomori has a lot of hot
springs, so people can enjoy both the coolness and warmth of Aomori. Actually, the

number of skiers, snowboarders visiting Aomori has been increasing in recent years.
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Aomort’s high-quality snow is popular among people who likes snow activities etc. I
think we have a good chance. Aomori has some historical places such as Hirosaki castle.
The Hirosaki snow lantern festival is held every year, and people can enjoy the
atmosphere of historical places in the snow. The attractiveness of Aomori’s winter is
starting to be known among people around the world, so we should make an effort so

that more and more people will be interested in Aomori and visit this city as tourists.

2. Details of the first plan

Day1

Day 2

Day 3

Snow lantern
festival(making their own
snow lantern with local

people)

Discovering the downtown
of Hirosaki. Enjoy coffee
and dessert at a café in

Hirosaki

Tourists can request the
places they want to visit.

Enjoy shopping or making

traditional goods such as
koginzashi.

Go to a hotel or inn which | Snow lantern festival again.
has hot springs. Enjoy hot | Enjoy snow lanterns they
spring and eating local food. | made and fireworks in the

snow fleld

Day1, tourists visit the snow lantern festival. There they can have a local guide and an
interpreter. »¢We thought we can seek interpreters among the students and exchange
students of Hirosaki University.

The tourists can enjoy snow lanterns, sculptures made of snow, the view of Hirosaki
castle and the combination of them. In addition, people can enjoy making their own
snow lanterns in our plan. The attractive point of this festival is that tourists can
communicate with local people. Thanks to that, people can feel the warmth of Aomori’s
people in the cold snow field. After enjoying the festival, they will go to a hotel or inn
which has hot springs, and enjoy the feeling the warmth of hot springs. Thereafter they
will be satisfied with Aomori’s food.

Day2, tourists ramble around Hirosaki city with local guides. They can discover the

downtown of Hirosaki. Traditional buildings such as Aomori bank and Hirosaki shoten
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church.

In addition, Hirosaki is known as a city of coffee, so tourists can enjoy the difference
between the coffee of Hirosaki and that of their own countries. There they can enjoy
desserts made from apples,the specialty of Aomori. Thereafter tourists will go to a snow
lantern festival, and enjoy seeing snow lanterns that they made the day before. Also
they can watch fireworks in the evening.

Fireworks over the snow is rare, so I am sure that it can be an attractive point of this
plan.

At night, the tourists will go to a restaurant that they can enjoy local food with the
sounds of Tsugaru Syamisen, a traditional instrument of Hirosaki. They can feel the
warmth of local food with alcohol or something to drink.

Day3, the last day of this tour plan.

The tourists can request the places what they want to visit to their guides. The guides
recommend some places to visit to the tourists in advance. If they are interested in
koginzashi, for example, the guide will take them to the place, and they can enjoy
making their own koginzashi. If they want to go shopping, the guides will show some
places to visit to the tourists.

The target of this plan is big groups from Asian countries such as Singapore, china,
Taiwan, or families from those countries, especially Singaporeans they are really
interested in snow and traditional buildings or culture, so I thought that they are
suitable as the target for this plan for people to enjoy snow and traditional things of
Aomori.

To confirm the potential lof this plan, I carried out a survey in Singapore.

3. Survey in Singapore
We asked 110 people, and 71 people answered in the street in Singapore.

Questions

+ Are you fond of interacting with local people when you are traveling?
+ Are you interested in snow? Do you think you want to experience it ?
+ What is the most important thing when you decide where to go for your trip?
(inns, food, activities, culture, scenery landscape, etc.)
+ What kind of tour plan is most attractive for you?
+ How much can you spend on your trip at the maximum?
(Under 10008$, 1000~15008%, 1500~20008$, 2500~3000S$)

+ How many people usually accompany with you?
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Results

+ Most people are fond of interacting with local people during their trip. However the
Chinese don’t like to do so.

+ Europeans and Americans tend to be fond of activities such as skiing or snowboarding.
+ Most people said they liked beautiful scenery and photogenic things.

+ Singaporeans love eating so much, and eating local food is indispensable for their trip.

+ Most people go on trips as a small group or alone.

result of the survey
35
30
25
20
15
10

families friends as a group single

Bresult

“ result of the survey

25
20

15
10
- m I
0

inns foods activities shopping scenery

Eresult
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result of the survey

50
45
40
35
30
25
20
15
10

5 =
0 —

under 1000S$ 100071500S$ 150072000S$ 250073000S$

Bresult

Next here are the results from the survey at HIS

HIS is a company that markets and sells tour plans.

+ our plan focuses on the snow lantern festival too much, so it’s better to add more
activities.

* recently, many people plan their trips and book their trip by themselves online and
carry it out individually instead of a group tour.

<our plan will be more attractive for Singaporeans when we focus on the food we provide

with more.
Based on these results, we changed our target from a big group single travelers, or

small friend groups, and families. In addition, I added activities to our plan and made

two options.

4. Details of revision

Day1 Day2 Day3
Go to Mt.Iwaki, | Discovering the
and enjoy skiing or | downtown of
snowboarding. Hirosaki.

Go to snow lantern | After that, go to

festival. hotel near the | Tourists can enjoy

For single travelers | Making their own | mountain which | shopping or coffee,
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snow lantern and | has hot springs. dessert, or
watch fireworks. In case of going to | exploring in
Ajigasawa, tourists | Hirosaki.

can enjoy the same | They can move

things. freely.

Thereafter go to | Goto Romantopia.

inn which has a hot | There both
For families or | spring, and local | beginners and
small friend groups | food. intermediates can

enjoy skiing or
snowboarding.
Suitable for

families or small

friend groups.

By setting two options, I think I can make a plan that suit traveler’s needs. I want to
provide these plans for about 1500~2000S$, that is, 150000~200000yen in japan. This is
the exactly price that Singaporeans like. And I'd like to sell this tour plan online,
because as you see in the results from survey, most Singaporeans book their trip online,
and if we sell online, I can introduce my plan online simultaneously. For example, on

YouTube, Website, and so on.

5. What I have to do

I have been researching how I can provide local food. As an idea, I can use a restaurant
where people can enjoy local food with the sound of traditional instrument of Aomori.
However I have to think over how I can provide food in the hotel or inn, how menu I can
make for tourists, so I will make new food plan based on Singaporean’s needs and
favorite.

In addition, I have to think over how I can use guides and interpreter. Using the
students and exchange students at Hirosaki University is difficult, because they do not

have such a convenient time to join and work in tourist’s trip.
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6. The potentiality of Aomori’s winter
As you know, the number of tourists to Aomori from other prefecture and countries

recent years. The growth of the number of the tourists is the highest in Tohoku area. I
think this growth is the results of Aomori prefecture’s effort that they have been doing
for many years.
However we still have a lot of things must be solve. For example, we have the
interpreter-guide problem. There is few interpreter-guide in Aomori, so we have to think
over how we can increase the number of it.

Aomori has a lot of attractiveness, so we have to consider how we can introduce and

make them a business chance more.

Thanks for cooperating HIS
NUS(National university of Singapore)

_37_



Hirosaki Sakura Video Project

3209

To start, I would like to thank all the people who have helped me with my project,
especially Mr. TAIMA, Ms. Nakanowatari and Mr. grzywacz, as well as Mr. Yamamoto,
whom I interviewed in Singapore and students in Nang Yang high school.

My hypothesis was that by making a promotion video, more foreigners will come to
Japan.

I wanted more tourists to come to Hirosaki Sakura Festival. However, during Field
Work in Aomori city,] found many foreigners didn't know about Hirosaki Sakura
Festival. I decided to make a promotional video because I thought the first thing I had
to do is spread information about Hirosaki Sakura Festival to foreigners. I thought
people who would see this video would come to like Hirosaki Sakura and they would be
motivated to visit Hirosaki Sakura Festival. To confirm whether this hypothesis was
true or not, I interviewed many people in Aomori and in Singapore. In Singapore, I
interviewed people who were walking on the street, the students in Nang Yang high
school and Mr. Yamamoto, who was working for Japan Tours and knew the situation in
Singapore well. If my hypothesis is true, my project will be beneficial to Hirosaki city,
which holds Hirosaki Sakura

First, I will explain why I focused on the Hirosaki Sakura Festival. There are many
cherry blossoms, which we call Sakura (the amount in Hirosaki is almost the highest in
Japan! )in the festival. You will be at a loss for words when you see the overwhelming
beauty of Sakura. The festival also has a hundred years of history. When you come to
this festival, you can see what old Japan was like and how it has changed in one
hundred years through the pictures of the festival. You can also feel the tradition of
Japan such as Hirosaki castle, which allows you to go up to a higher place in the castle
and can enjoy the scenery. The combination of Hirosaki castle and many cherry
blossoms will fascinate you.

I decided to make a promotional video rather than other media such as pictures or
posters. This is mainly because many people use the Internet when they want to get
information about the countries they will go or want to go to, the famous places, the
popular food around the area, what they will be like and so on. Although other tools are
good, I thought of three strong points about the video. You can see the video, which
means it is easy to remember the information and images. Videos have a strong impact

on viewers and the scenery will remain in their heads for some time. Another strong
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point of video is that I can use subtitles. If you cannot understand what the pictures are
like, you can understand by reading subtitles. You can get information not only from
pictures but also reading the subtitles at the same time. It means you can imagine well
through the text and pictures.

Third, I will talk about making a better video. I have to remake it many times.
Through the interview in Singapore, I found many faults in my video, and I learned new
things about Singaporeans. In my new video, I added new information about food and
how they can get to Hirosaki to my old video. In my old video I included some pictures of
stores which foreigners enjoy in the festival, but Mr. Yamamoto, who is working for
Japan Tours, said that Singaporeans like eating and they are very interested in food
which they can taste at their destinations. Moreover, the students in Nang Yang high
school as well as Mr Yamamoto said that they want to know how to get to their
destinations. Of course, they can check how to get there before traveling but it is very
kind to show how to get the place they want to go to in the promotional video. I also had
to consider the length of the promotional video,the speed of subtitles and the size of
subtitles. Singaporeans said

that my old video was good regarding these three points. Our video lasts one
minute. Moreover the BGM of the video is important point. I used the sounds of
syamisen, which is a traditional Japanese instrument. Singaporeans liked the sound.
They said that I should make a Chinese version of the video because there are many
Chinese in Singapore. It may be difficult for me to make a Chinese version of the video
because I have trouble with translating Japanese subtitles into Chinese.

I found that video is a very effective way to introduce Hirosaki Sakura Festival to
foreigners. From my research in Aomori and in Singapore, my hypothesis (by making
the promotional video, more foreigners will come to Japan )is true and I could prove it
through my interview. This is very important and useful information for people who
want foreigners such as Singaporeans to come to the festival or places and who want to
spread information about their cities or events to the world. My future plan is that I will
continue to try to make better video. This video would be a Chinese version. I also have
to choose which information I should include. I don't want to change the length of the
video so when I add new information to my video, I have to cut some information. I have
to decide whether some information is needed or not.

At last, I would once again like to thank all the people who have helped me with my

research.
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Refresh Tour in Aomori

3218.

Through the SGH program, I experienced many new things. For example, I did
presentation in English for the first time. Also, I talked to many foreign people in

Singapore. These experience were made possible by the cooperation of various people.

Thank you for giving me valuable advice, HIS staff (Eddie Kheng, Tan Jie Qi, Yamaoka

nobuhito, Koike Yusaku) and Japan tours staff, (Yamamoto Kunihiro).

I made a plan which focused on Singaporean women. To improve their health, I
recommend them to experience the nature and beauty of Aomori with a visit to Oirase

Stream and Lake Towada.

My tour plan

On the first day, they arrive at Aomori station in the afternoon. Then they go to
Hirosaki with a tour guide by train. Before the tour, the tour guide asks the tourists
what they want to eat for lunch and recommends several restaurants and how to go
there. If necessary, the guide will reserve the tables of some restaurants for them.
After that, they can choose what they will do from two options. The first one is to go to
a beauty salon and receive massages and treatments using proteoglycan. The second
one is to harvest apples on a farm. In the suburbs of Hirosaki, there are many apple
farms. At the end of the day, the hotel Lamp no Yado, they stay at is very interesting,

because there is no electricity at all.

Now, in Aomori prefecture Proteoglycan products are being paid a lot of attention.
Proteoglycan is a beauty ingredient. It can be taken from salmon. The effects of
proteoglycan are moisturizing skin and reducing pain in your joints. Nowadays it is
used as cosmetics and a supplement. Comparing the face lotion using proteoglycan with
an ordinary face lotion, the amount of collagen in the lotion with proteoglycan is more
than 39% more, and the amount of hyaluronic acid is 74% more. From these results,
proteoglycan is better than common face lotions. We will include this proteoglycan in

our tour.
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On the second day, they will go to Lake Towada, and Oirase Stream by bus. After the
breathtaking experience of being surrounded by the beauty of nature, they will go
kayaking in Lake Towada. At Oirase Stream, they can go cycling and walking. At night,

they experience a hot spring at a hotel around Oirase Stream.

On the third day, they go to Mount Hakkouda. They take a ropeway. After that, a guide
will take them to enjoy scallops, which Singaporeans are not familiar with. After that

they can go shopping around the station.

First, I hypothesized that Singaporeans like nature and beauty, because I discovered
how high a sense of beauty Singaporean women have on the Internet. The web site
compared Japanese women and Singaporean women. The data of Singaporean women
didn’t surpass Japanese women, but I learned Singaporean women are interested in
beauty. Singapore doesn’t have much nature, so I think nature is special for them. I

interviewed them and asked whether they like nature and beauty or not. They like both.

Second, I hypothesized that Singaporeans travel in a group when they go on a trip. I
interviewed and asked various foreign people on the road. They often answered that
they travel on their own. I felt they don’t give much thought to using a travel agency.
Another day, I went to HIS, which is a travel agency. HIS staff said “recently the

number of Singaporean users has increased.” I was surprised.
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When you go on a trip, which do you like, on your
own or in yaur group?
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Third, I wondered what activities they like when they go on a trip, because I want
Singaporeans to like nature. I interviewed and asked them. Most of them like nature.
Furthermore, many people regarded eating Japanese food as important. They like

eating the best. However, I didn’t think about eating very much. I regretted that.

Do you want to experience nature?
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Fourth, I budgeted 60,000 yen. This price includes a bus rental fee, a bus tour guide and
hotel room rent. I told the HIS staff this budget. They said “This is expensive. If this

price includes massage fee, it is OK.”

I found that I should think about what restaurants I should recommend to tourists and
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I have to set the budget cheaper. For doing so, I would like to search for cheaper hotels.
Also, I would like to add a meal bill. I am going to budget 40,000 yen.

What do you want to dowhen you go on a trip?
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This data may be found useful by the government of Aomori. In the future more
research is needed about tourists from around the world. Aomori will be visited by many
foreigners. I want Aomori government to learn what they are interested in and how we
can work hard to attract many people. In Singapore, the travel agency staff
said, "Nowadays, the number of people who go the countryside has increased.” I hope

Aomori will be a tourist-friendly place in the future. Thank you.

References

Jplus.sg/feature/issue
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Packaging to fit in, in Singapore

3219

Starting at the beginning, I would like to thank all the people who cooperated with me,

especially, Ms. Nakanowatari and Mr. Taima.

1. Abstract

I researched what kinds of packaging would be accepted well by Singaporeans. We
prepared six patterns of “Igirisu Toast” packaging. I designed them with warm colors
which Singaporeans like. We used a clear bag, and prepared two types of picture with

different shape, so circle and square.
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This time, we focused on Igirisu Toast, but other products will need to adjust their
packaging. So next time, we want to apply the results of this survey to other local

Aomori products.

2. Discussion

Igirisu Toast has a lot of packages. For example, during Nebuta season, a package
designed with the picture of a Nebuta is released. So we focused on this package and
studied what kind of package is more appealing to customers and what kind of package

would be accepted well in Singapore.

The original design of Igirisu Toast has the flag of the UK on the upper left. However,
Singapore was once colonized by Britain. We found that out and thought that
Singaporeans may mind it, so we prepared other packages. We decided to use the
picture of the Nebuta which has bright colors and warmth to emphasize that it is a local
product from Aomori. When we did a field survey in Singapore, we tried to explain the
package we designed, but no one knew the picture was a Nebuta. However, we
explained that it is used for a festival in Japan. “Nebuta” is well known in Japan, but

“Nebuta” is not famous in Singapore. This time, we were using Igiris Toast in our
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research, so some people may be confused if this product was made in Japan or the UK,

so we kept the picture on the package. So we used a picture of Nebuta Matsuri.

I asked foreign tourists on Costa Neo Romantica, a cruise ship, which package they like
better, the standard one or the limited one with Nebuta? Most of them said the standard
one was better. They said that with the design of limited package, they could not see

what was inside clearly. So I used a clear bag.

According to the information we found, Singaporeans like warm colors such as red,
orange, yellow and so on. Singaporeans consider red as a symbol of fire and it brings
good fortunes, so they have a good image of that color. I thought that people in
Singapore would be more interested in products designed with warm colors. So I

designed them with warm colors.

Actually, the package with red, white and orange stripes with rounded picture was the
most popular. The reason was that the color contrast was clear, the letters were easy to
read, and the round shape of the photo matched the softness of the bread and makes a
soft impression. But one person said that warm colors looked spicy. This product is not

spicy but sweet.

In addition, I researched the indication of use-by-date and food ingredient table shown
on packages. When I asked the people in Singapore “When you buy food, what
information do you think is necessary?” They said the use-by date, ingredients,
brand-name, calorie count and quality are important. Most people said that ingredients
are the most important. When I did the same survey in Japan, most people said that the
use-by-date was the most important, so I was very surprised. I thought that
Singaporeans were highly health-conscious. When I asked Muslims, they said the halal
mark was very important to choose products. However, in Singapore, there is no law
concerning ingredient labeling, there is only a rule to indicate information in English.

In Japan, we have clear rules on describing ingredients.

3. Conclusion

We think we’ve found a package that would be accepted well by Singaporeans. However,

everyone has their own taste and we cannot completely generalize Singaporeans’

tendencies. Although we could not get a single clear answer about designs, we found
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that it is important to use letters which are easy to read and colors that suit the product.!
I would like to research about customs duty and quarantine. I will prepare a booklet
that summarizes the points on exporting from Aomori to Singapore. I want to distribute
the booklet not only to Kudo Pan but also to other companies in Aomori prefecture to

lead the economic development of Aomori.
4. Reference

<http;//www.jas.org.sg/magazine/yomimono/blog/color/color0711.htm>, accessed on Jun.

21, 2017
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Providing our Health and Beauty tour to Singaporeans

3220

Acknowledgements
I would like to thank Eddie Kheng, Tan Jie Qi, Yamaoka Nobuhito and Koike Yusaku
of HIS travel agency and Yamamoto Kunihiro of JAPAN TOURS travel agency.

Introduction

I made a tour of health and beauty for Singapore women. There are two reasons. First,
the climate of Japan is different from that of Singapore. We cannot see much nature in
Singapore because it is so hot and humid all the year around there, so I think that
Singaporean hearts will be healed by nature when they come to Japan. Second,

Singaporean women are interested in beauty. Please look at this graph.

How often do you use your skin care products?

M every day
M others
73%

According to the graph, most Singaporean women use skin care products every day. Also,
according to the Internet’s information, Singaporean women goes to a massage salon
once in two months and they make up third a week to fifth a week so they are interested

in beauty.
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Effects of Proteoglycan

Now in Aomori prefecture Proteoglycan products are paid attention to a lot.
Proteoglycan is a beauty ingredient. It can be taken from salmon. The effects of
proteoglycan are moisturizing skin and reducing pain in your joints. Nowadays it is

used as cosmetics and a supplement. Please look at this graph.
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Comparing the face lotion using proteoglycan with ordinary face lotions, the amount of
collagen in the lotion with proteoglycan is 39% more, the amount of hyaluronic acid is
74% more. From this result, proteoglycan is better than common face lotions. We will

include this proteoglycan lotion in our tour.

Tour plan

On the first day, they arrive at Aomori station in the afternoon. Then they go to
Hirosaki with a tour guide by train. They can choose what they will do from two options.
The first is to go to a beauty salon and have a massage and treatment using
proteoglycan. The second one is to harvest apples in a farm. In the suburbs of Hirosaki,
there are many apple farms. At the end of the day, the hotel Lamp no Yado, they stay at
is very interesting, because there is no electricity at all. On the second day, they will go
to Lake Towada, and Oirase Stream by bus. After the breathtaking experience of being
surrounded by the beauty of nature, they will go kayaking in Lake Towada. At Oirase
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Stream, they can go cycling and walking. At night, they experience a hot spring at a
hotel near Oirase Stream. On the third day, they go to Mount Hakkouda. They take a
ropeway. After that, a guide will take them to enjoy scallops, which Singaporeans are

not familiar with. After that they can go shopping around the station.

In Singapore

First, I focused on Singaporean’s interest in nature. According to the Internet’s
information, Singaporeans like nature because they cannot see nature such as cherry
blossoms, red leaves and so on. In order to make sure of this data, I went to Singapore
and I interviewed 44 students at Singapore University. The results were all students
liked nature and they want to experience nature because there wasn’t nature around
them.
Second, I focused on what Singaporeans want to do in Japan. Singaporeans like nature
so I think that they like sightseeing for the purpose of feeling nature. I interviewed
44students of Singapore University and people of Orchard street. Please look at this
graph.

What do you want to do in Japan?

M sightseeing
m food

W others

According to the graph, 43% of people want to do sightseeing and 36% of people want to
eat Japanese foods. I learned Singaporeans like eating, so I will include Japanese food
more in my tour.

Third, I focused on travel in a group or travel on your own. Most people liked to travel
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on their own. Also HIS staff told me that many people travel by themselves so I have to
consider that kind of trip.

Conclusion

Singaporeans interested in nature. I found it is important to include in sightseeing for
the purpose of feeling it and Singaporeans like eating so I have to add more information
about it in my tour. Also, I have to set to the price of my tour. I hope my tour will come

true someday.

References

Jplus.sg/feature/issue
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Let’s be healthy and beautiful in Aomori
-Refresh Tour in Aomori-

3226

Thanks to the SGH program, I could experience a lot of good things. This experience
broadened my outlook and gave me a new view of the world. I want to thank all the
people who cooperated with me. I am deeply grateful to HIS, Japan Tours, and the
students of the National University of Singapore. I would also like to thank Aomori

High School’s teachers. I cannot express how I grateful I am.

Singaporean can experience beautiful nature in Aomori, which they cannot
experience easily in their own country. Singapore is in South East Asia, which means it
does not have fall colors. People in Singapore cannot enjoy different seasons. On the
contrary, in Japan we have clear cut four seasons and we can enjoy the transitions of the
seasons. And in Singapore there are so many high buildings but there is not so much
nature. So many people want to experience nature when they travel. We want them to
feel how wonderful it is to feel seasons changing and the autumn in Aomori is especially
the best for it. We learned Singaporeans like eating. Also, they really want to know

Japan more. So we have to consider the price and add more information about eating.

On the first day, they arrive at Aomori station in the afternoon. Then they go to
Hirosaki with a tour guide by train. Before the tour, the tour guide asks the tourist what
they want to eat for lunch and recommend several restaurants and how to go there. If
necessary, the guide will reserve the tables of some restaurants for them. After that,
they can choose what they will do from two options. The first one is to go to a beauty
salon and receive massages and treatments using proteoglycan. The second one is to
harvest apples on a farm. In the suburbs of Hirosaki, there are many apple farms. At
the end of the day, the hotel, Lamp no Yado, they stay at is very interesting, because
there is no electricity at all.

On the second day, they will go to Lake Towada, and Oirase Stream by bus. After the
breathtaking experience of being surrounded by the beauty of nature, they will go
kayaking in Lake Towada. At Oirase Stream, they can go cycling and walking. At night,
they experience a hot spring at a hotel around Oirase Stream .

On the third day, they go to Mount Hakkouda. They take a ropeway. After that, a
guide will take them to enjoy scallops, which Singaporeans are not familiar with. After

that they can go shopping around the station.
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(D What are they concerned about?

I constructed a hypothesis about this question. I thought that there are a lot of
working women in modern society, so I thought that they want to experience nature and
refresh. I wanted them to refresh while experiencing the charm of Aomori. And I
hypothesized that more women would come to Aomori in search of things not in their
own country. I did a street interview to check this hypothesis. Also, I visited companies
in Singapore and I asked questions there. In the National University of Singapore, 19
students attached importance to sightseeing and 16 students attached importance to
eating. In Orchard street, 32 people replied the former and 18 people replied the latter.
In Japan tours, their staff members said that a often Singaporeans want to go to cold
places and want to eat Japanese foods. Also, I learned Singaporeans liked eating, cold
weather, massages, Japanese cosmetics, and healthy food. They are well-off, so they
spend much money, and many Singaporeans visit Japan several times. The long holiday
season in Singapore is the school holiday and Chinese New Year. The school holiday is
in November and December. The holidays when they often go to travel fall on the season
of our tour. In HIS Singapore branch office, I leaned that they come to Japan in March
and April because they want to see cherry blossoms. Singaporeans come to Japan two or
three times on average, and usually stay for seven days. Therefore an eating tour is a
typical popular tour plan. Plans with a lot of activities are not planned much because
people do not want to do them so much. From these research results, I learned that
Singaporean women value food more than activities, so I must enrich the food in the

tour.

What are you concerned about?

53%

sightseeing ®eat metc

@ Do you want to experience nature?



I constructed a hypothesis about this question. I hypothesized that travelers want to
experience nature when they travel. In Aomori, there are a lot of nature and historical
cities where you can relax. I thought that people travel to experience the uniqueness of
the country, so I thought that travelers want to experience nature that only Aomori has,
because Aomori is rich in nature, for example Lake Towada, and Oirase Stream. I tested
that hypothesis in the same way as in (D. In the National University of Singapore,
everyone answered “Yes”, On Orchard street, 46 people said “Yes”, and 7 people said
“No”, In Japan tours, they said that we should introduce nature unique to Aomori. They
went to big cities such as Tokyo, Kyoto and Osaka. However, recently some people like
to go to the countryside. Therefore we are sure that they will enjoy Oirase Stream and
Lake Towada. In our tour, they can enjoy cycling and walking on Oirase stream and
Lake Towada. In HIS, I learned that what Singaporeans are looking for most is eating,
shopping and nature. I learned that a lot of people want to experience nature when they
travel and our tour’s concept is that what we want to sell most is nature. But I thought
that I should think about the way to attract customers to our tour, because I think that
there may be few people who wish to travel only to experience nature. From these
research results, I think that I have to make a tour that will allow visitors who are

concerned about eating the most to come as well.

Do you want to experience nature when
you travel in Japan?

93%

Yes ® No

@ Ifyou are going to travel in places you have never been to, would you like to travel in
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a group or travel on your own?

I constructed a hypothesis about this question. I hypothesized that there are a lot of
people who want to travel in a group, because I thought that traveling in an unknown
place makes people uneasy. I tested that hypothesis in the same way as in @O and ©@.
In the National University of Singapore, 23 people wanted to travel on their own. 21
people wanted to travel in a group. On Orchard street, 39 people said “on my own.”14
people said “in a group.” In Japan tours, I learned that most Singaporeans go for a trip
on their own rather than attending package tours. In HIS, the staff members taught us
that 11% of Singaporean travelers have participated in group tours and 89% of
Singaporean travelers have traveled on their own. Also, they said that activities are
often enjoyed by individual travelers, because activities are different from what they
want to do. From these research results, I thought that I have to make parts that can be

enjoyed by the individual in our tour.

If you are going to travel in places you have never been to, would
you like to travel in a group or travel on your own?

36%
64%

own = group

Conclusion

We found that travelers want to eat food when they travel, and there are a lot of
people who want to experience nature in Japan. Some travel agencies may find this
useful for attracting tourists to Aomori. In the future more research is needed about

budgetting. Thank you.
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Spreading Aomori Cassis to Singapore

3234
Thanks for reading this paper.

What do you imagine when you hear about Aomori? Maybe most people say "Apples and
Nebuta" However, there are other valuable products in Aomori. Among them, I especially
recommend Aomori Cassis (cassis is blackcurrant). I want this fruit to be more popular than
now, so I started researching Aomori cassis. Aomori cassis is rich in nutrition. Particularly, it
contains nutrition which is good for eye health. Therefore I decided to sell Aomori Cassis to
countries which have high levels of eye disease. According to my research, Singapore has
trouble with an increasing population of myopia, so I guess that Aomori Cassis will be
well-received in Singapore. I made a sale plan and went to Singapore in order to sell it to
some companies and to confirm my hypothesis about Singaporean culture directory. After

leaving Singapore, I also polished my plan for the second time.

1. Aomori Cassis

Cassis is a fruit also known as black currant. Aomori prefecture accounts for over 50% of the
cassis production in Japan [2013]. Its production is the top in Japan. Regular "Cassis” is not
"Aomori Cassis”. "Aomori Cassis” is made only in Aomori City and is an established brand of
black currant. Aomori Cassis has been registered as a GL GI is JAPAN GEOGRAPHICAL
INDICATION. It is a system that protects products which get a high assessment as intellectual
property and registers them officially. We can say that Aomori Cassis is superior to other
cassis. Why has Aomori Cassis been chosen GI?

Aomori Cassis is harvested directly by people’s hands, not by machines, so as not to
damage the fruit. Farmers sort it according to size and color. It takes a lot of labor but the
farmers decided to do it that way to keep the quality of Aomori Cassis. It also has never been
mixed with other breed, which means Aomori Cassis is pure and original. Aomori Cassis has

kept the same taste and nutrition.
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nutritional value(mg/100g)

Vitamin C Anthocyanin Polyphenols
Aomori Cassis B Wellington LIEGIED Bo scope Giant

Figure 1

Aomori Cassis has a higher nutritional value than any other kind of black currant.

Look at figure 1. This figure 1 is a comparison between Aomori Cassis and overseas species.
According to this figure 1, in most nutrients, Aomori Cassis is above other species. It says
that Aomori Cassis has very high nutrition and this is its strongest point.

This nutrition has many good effects for human health, but I focus only on eye-health.
Glaucoma

Glaucoma is one of the eye diseases that cause damage to fibers of the optic nerves due to
active oxygen in the eyes. In the worst case, Glaucoma can lead to blindness. To prevent this
dreadful disease, cassis is an effective fruit. Anthocyanin and Vitamin C have a good effect of
removing active oxygen. Moreover Polyphenols has a good effect of improving blood flow
of capillaries. All the good effects we mentioned before can help to prevent Glaucoma.
Myopia

Myopia is a condition in which a person is able to see near objects well (when reading a
book or working on the computer) but has difficultly seeing objects far away (road signs or
bus numbers). Anthocyanin has a good effect of relaxing the ciliary muscle. This effect

prevents Myopia and Aomori Cassis has a lot of anthocyanin.
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Aomori Cassis is good for eye health, so I searched for countries which are affected by eye
disease. I decided on my target market, Singapore.
Singapore

In Singapore, many people have various troubles with their eyes. Nowadays many people
use electronic devices such as smart phones, tablets or computers all the time. This is one of
the reasons for eye troubles. Today, glaucoma accounts for 40% of blindness in Singapore.
This is a serious problem there. A study by Singapore Eye Research Institute and NUS
(National University of Singapore) also shows that about 70% of Singaporean teenagers
between the age of 11 and 18 have myopia. Of this 70%, 13% have high myopia, which
means they are in a serious stage of myopia. Researchers from the study estimate that by
2050, 5 in 10 Singaporeans will be myopic, of which 15% will get high myopia. Based on
these, we wondered if Aomori Cassis could do something to solve these problems.
Sales plan

I considered how to sell Aomori Cassis. I have decided to sell Jam made of Aomori Cassis
because we can reduce the cost and can use it in many ways. Moreover, jams lasts a long
time. We brought three kinds of cassis jam to Singapore. We had some Singaporeans
taste-test the three jams. The target is myopic people. One of the places to sell it is a luxury
supermarket, MEIDIYA. The reason why I chose jam is that Aomori Cassis is not as cheap as
other species.

The above was my first plan.

2. Journey to Singapore

I went to Singapore in order to improve my sales plan. I visited MEIDIYA in Singapore to
interview them about the plan. I told them about my plan and had Mr. Kagoshima try each
of the jams. According to the advice of Mr. Kagoshima, I found that I need to discuss the
price of production and the target. Although it is important to set the target. According to
Mr. Kagoshima, I did not need to be too specific, because if I am too specific, other people
may feel they shouldn't buy it. I got ideas by talking to local people who are selling food
there. Singaporeans are not accustomed to eating jams, so I should get Singaporeans to try
tasting it in order to attract them.

I also visited other luxury supermarkets in a department store. There were a lot of cassis
jam as well as fruit jams. The volume of these jam were bigger than Aomori cassis jam. Their
prices were also more reasonable than mine. Therefore if I sell Aomori cassis jam at the
supermarket, it is less attractive than these fruit jam. However, I came up with a solution for
the problem.

Many souvenir sections were in Takashimaya. I saw not only popular gifts but also rare

foods of Asia. I could taste some foods as customer. I connected the dots. In short, I should
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sell my jam in a small gift shop and attract Singaporeans by taste-testing. Moreover,
Japanese products were sold as “Japanese Premium” in the supermarket. These products
were more expensive than other products. Why? In Japan, producing ingredients requires a
lot of labor and money. Supermarkets set up a Japanese products section. It is said that
some Singaporeans buy cheaper products, while others choose Japanese products. Thus [

am going to emphasize the “Made in Japan” aspect.
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We asked seven Singaporeans to rank the three cassis jam we brought.
A is bitter and sour. B is sweet and bitter. C is very sweet.
As a result, four people like B. two people like C one person likes A. B is the best for

Singapore.

If you want to hear more about the study, please contact me.
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Aomori Cassis to Singapore
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<Abstract>

| researched about Aomori Cassis. Aomori Cassis’s production is the highest in Japan,
however, most people don’ t know of its existence. So | thought | can make use of Aomori
Cassis’ s high nutrition for Singapore which has a problem of increasing patients with eye
diseases. | considered how to sell Aomori Cassis to Singaporeans and made some business
plans. Then | rethought my plan by using information from local people when visiting
Singapore.

<Body>

1. About Aomori Cassis

Aomori by the faculty of agriculture professor of Hirosaki University from Germany. Its
cultivation began in 1975 in Aomori City, however, it has never been generally modified. This
fruit has stayed the same for a long time. Aomori Cassis’s production in Japan. It is
harvested by hand, in other words, without using a machine. Therefore it accepted the title
of GI, that is, Aomori Cassis is regarded as a high value fruit by Japan’s government.

2. About Aomori Cassis’ s high nutrition

Aomori Cassis has a high nutrition.
This is a figure about Aomori Cassis’ s three nutrition competed with species of overseas.
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(Figure 1)
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From this figure, we can see especially, polyphenol is higher than in species of overseas.

(Figure 2)
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In addition, compared with blue berry, Aomori Cassis has a higher amount of anthocyanin.
Polyphenol and anthocyanin have a good influence on eye diseases. For example myopia and
glaucoma, and so on.
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3. About eye problems of Singapore

Singaporeans are known to be conscious about their health. But recently many people have
had various troubles with their eyes. About 70% of Singaporean teenagers between the age
of 11 and 18 are have myopia. Reserchers also estimate that by 2050, 5 million
Singaporeans will be myopic. Myopia ca lead to glaucoma. Based on these, we wondered if
Aomori Cassis could do something to solve these problems.

4. About our plan

Our plan’s target is myopic people. We decided to sell jam made of Aomori Cassis because
we can reduce the cost and can use it in many ways. Moreover, jams last a long time. We
brought three kinds of cassis jams to Singapore. Aomori Cassis’ s jam is more expensive
than general than general jams so we decided to sell it at luxury supermarkets. At this time,
we decided to sell the jams, however, we didn’ t decide on one kinds of jam, so we couldn’ t
calculate all the cost.

5. Results of Interview in Hanada

First, we interviewed foreign people at the International terminal in Haneda Airport.
We asked 4 questions.

(Result)

Second we went to Nang Yang High School, and some girls students eat three konds of jams
with crackers.
Three kinds jams A is bitter and sour.

B is sweet and bitter.

C is very sweet.

Most of them said | like B. | expected they like A so | was surprised. Third, we went to
MEIDIYA in Singapore to interview them about our plan. We told them about our plan and
had Mr. Kagoshima try each of the jams. According to advice of Kagoshima, we found that
we need to discuss the price of production and the target. Although it is important to set the
target, according to Mr. Kagoshima, we didn’ t need to be too specific Because if we are too
specific, other people may feel they shouldn’t buy it. Also we got ideas by talking to local
people who are selling food there. First, Singaporeans are not accustomed to eating jams.
Second, when we sell food products, the most important points is taste. Also from research
at NUS and Orchard street, most Singaporeans imagine carrots and fish are good food for
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eye health. Above is the data from the research in Singapore.

6. Rethinking our plan

Following Mr. Kagoshima’ s advice, we decided to emphasize Aomori Cassis’s good taste
rather than Aomori Cassis’ s high nutrition. Also we have a lot of information about the
good points of Aomori Cassis. So we need to consult how to sell it in detail with professional
buyers in the shops. When we visited some luxury supermarkets in the department store,
there were a lot of cassis jam as well as fruit jams, the volume of these jams was bigger
than Aomori Cassis’ s jam. These prices were also more reasonable than ours. Therefore if
we sell Aomori Cassis’ s jam at the supermarket, it is less attractive than these fruit jams.
However, we came up with a solution for the problem. Many souvenior sections were in
Takashimaya. We saw not only popular gifts but also rare foods of Asia. We could taste
some of foods. We connected the fact from seeing local area. In short, we should sell our
jams in small gift shop and attract Singaporeans by taste-testing. Moreover, Japanese
products were sold as “Japanese Premium” in the supermarket. These products were more
expensive than other products, because in Japan, producing ingredients requires a lot of
labor and money. Some supermarket set up Japanese products section. It is said that some
Singaporeans buy cheaper products, and others choose Japanese products. Thus we are
going to emphasize the “Made in Japan” aspects. Finally, based on all the experience and
advice, we decided to sell jam B.
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Revitalization of Aomori’s Economy in Autumn & Winter

~Aomori Comfort Food Festival~

3312
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such programs actively.

Second, I would like to thank all the people who cooperated with us Especially, office worker at
H.LS in Singapore who gave a lot of valuable information to us. We could not improve our plan

without them.

[Agendal
Issue in Aomori
Purposes and background of the Festival
Research in Singapore
Details of the Festival
Next Step

© 0o

Issue in Aomori
Today, a lot of people visit Aomori. So the number of visitors who came to Aomori is largest in
Tohoku. The reason why so many people come to Aomori is that the four seasons in Aomori are
clearly defined so that visitors can enjoy a lot of beautiful sights each season. Also, there are a lot
of food from the sea and mountains. However, I research the number of visitors coming to Aomori
for each months in 2016.
Look at this graph.

The number of visitors coming to Aomori in 2016
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B The number of visitors coming to Aomori in 2016
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I found that the number in fall and winter is much smaller than that in spring and summer. 1
think that it is because there are famous festivals which are known to almost all people in Japan,
such as “Hirosaki Cherry Blossom Festival” in spring and “Aomori Nebuta Festival” in summer.
However, Such festivals have not been held in fall and winter. Also, there are a lot of delicious
foods in Aomori which is not known very well. So we propose to hold a big festival in fall or winter

by using such foods.

@ Purpose and Background of the festival
The purpose of this festival is to boost morale in Aomori and the economy of Aomori prefecture.
Also, more importantly, we want to connect people both vertically and horizontally with
traditional comfort foods.
(1) Vertically connection
To connect people vertically means to connect people from different generations. Now, Aomori

has a big problem about aging population with a declining birthrate. Look at this graph.

The elderly population in Aomori

—2
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«=@==The elderly population in Aomori

We can find that the population increase 17.9% for 30 years. So we expect people from different
generations to work and communicate with one another to inherit the cultures and make

communities.

(2) Horizontally connection

To connect people horizontally means to connect people from other prefectures and other
countries.
We expect many visitors from not only other prefectures but also from other countries to join this

festival and Aomori’s comfort foods and communicate with the local people.
Through these connections, we want this to be fulfilled the sense of “Respect” among the people

who visit this festival and take part in planning, management and so on.

(Respect means respect to foods, elderly and so on.)
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@ Research in Singapore

Our group asked the passers in the Haneda Airport International Terminal, Chinatown in
Singapore, National University of Singapore and Orchard Street.

In our interviews, we asked two questions.

First, we asked “How much can you pay for the fee of this event?” after telling the outline of our
food festival to learn the sense of money which foreigners have.

The average price was 17.8S8$. That is about 1500 yen and it was about the same price as we had
expected. So, we decided that around 1500 yen is an appropriate price.

Second, we asked “Are you interested in these Japanese local foods?” showing them pictures of
Aomori’s comfort foods. Most of them answered “yes,” and they seemed to get interested in those
foods.

Also, we visited H.I.S, a travel agency, in Singapore and learned a lot. First, what Singaporeans
think is important most in travel is eating. 98% of Singaporeans answer like that. It’s incredible!!
So, our event will be well accepted by them.

Next, Singaporeans don’t know much about Aomori. But, officers in H.I.S. said, “We can make a
new market in a place that is not known well. Looking for those market is the most important
thing in planning. In addition, advertisement should be online because Singaporeans usually use
cellphones for four hours a day on YouTube, Google and Facebook.” So, we will make
advertisements referring to the advice from HIS in order to have Singaporeans know Aomori.

@ Details of the festival
+ Date"--First Saturday and Sunday in November
First, we were planning to hold the festival from in December to in February. However, we
decided in November. This is because we have no snow yet. We don’t have to worry about
traffic. People can work safely. In addition, these days, there are a lot of people in Japan and
foreign countries who like the many beautiful nature spots in autumn, such as Lake Towada

and Hakkoda. We expect those visitors to join the festival after enjoying nature.

+ Place - -”Aoi-Umi” park
It has enough space to hold the festival. Also, Aomori Station and the shopping area are

nearby so the customers can go to those places easily and enjoy shopping.

» Characteristics

(1) If you pay 1500 yen for fee, you can eat whatever you want to.

(2) We are going to seek local volunteers to make their homes’ comfort foods such as “Kenosiru,”
“Shogamiso Oden” and so on. We will choose the volunteers from different generations from
for each meal. The customers can enjoy different tastes of each meal. For example, Kenoshiru
made by 40s, 50s and 60s.

(3) We will host workshops where foreigners can make homemade Aomori’s food with local

people and eat it. Due to this activity, foreigners can enjoy a unique experience and, touch and
learn our tradition.

(4) We will ask restaurants to make local gourmet food such as “Towada Barayaki.”
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(® The Next Step
(1) Funds
We don’t have any sponsors. Also, we have not collected funds yet. So we will consider various

possibilities.

(2) Place

We have not been allowed to use Aoi-Umi park yet.

(3) Volunteers

We will search for high school students who can cooperate with our festival.

These are vital parts of preparation. So we must find ways to prepare the funds and place.

According to the officer’s opinion, the cost is too expensive. So we have to discuss how to reduce it.
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Tsugaru Vidro will protect you.

3320
I thank all the people who cooperated with me.

We are thinking of introducing Tsugaru Vidro in Singapore. Singapore has
trouble with mosquitoes. We thought that we can use Tsugaru Vidro for the
container of an Aroma Oil Lamp or diffuser. When we visited there, we sent
out a questionnaire to Singaporeans. We found each generation has a
different tendency. We explained our plan and got a lot of advice there. To
sell Tsugaru Vidro, We were told to make the most of its characteristics. We

are thinking of a way to advertise it.

Tsugaru Vidro is one of Aomori’s traditional crafts. It is very colorful and
beautiful glassware. One of the concept for making the products is to make
people feel the seasons of Japan by the color of Vidro. Once, it had been used
as sea buoys. But there is now less of a demand of them. Now, it is used as a
practical glassware for living. I am very attractive to Tsugaru Vidro’s beauty.
However, I cannot say that it is as common as Tsugaru Nuri or Kogin Zashi. I
want to make Tsugaru Vidro a craft representing Aomori like them. So our

team wondered if we can introduce it to Singapore and how we should do it.

In Singapore, there is beautiful tableware called Peranakan porcelain. They
are very common among Singaporeans. They have traditionally been used
for ages. They are colorful and the patterns are unique and elaborate in
detail. These caracteristics are shored with Tsugaru Vidro. I expect that they

will have interest in Tsugaru Vidro.

Singapore has trouble with mosquitoes because of high temperature and
humidity. So there are a lot of mosquitoes all year round. According to Ms.=
— + <7 U who is a Singaporean living in Aomori, to protect themselves
from mosquitoes, people in attention to water. They don’t put water in their

room and around them. They also use insect repellent a lot.

_69_



I considered whether we could use Tsugaru Vidro for protecting

Singaporeans from mosquitoes.

We thought of a plan dealing with insect repellent. It was an Oil Lamp
made from Tsugaru Vidro. It is like a candle. It is able to repel insects and
moreover lighten the mood of a space. We thougt the target market would be
women in their twenties to fifties or facilities such as hotels and restaurants.

However it uses a light so it requires users to pay attention to it.

Therefore, we suggested a diffuser. A diffuser is an item that emits a good
scent in to the air. It is usually used for relaxing people. Because of the scent
from the diffuser, People can feel relaxed and refreshed. We learned that
some aroma oils have the effects of insect repellent. Mainly the oil named
“Citronera” or “Lemongrass”.it is able to protect people from mosquitoes and
also relax people. It can be an anti-depressive and relieve headaches and
stress. Besides, Ms. Ko said that citronera is also popular among women in
Singapore. We realized that we could use Tsugaru Vidro for the container of a
diffuser and thought people can enjoy the beauty of Vidro and also protect

themselves from mosquitoes.

Primarily, we asked people in Japan and Singapore 2 questions. We showed

2 pictures of Tsugaru Vidro.

gfg s "% R ) 4/

el o)

WSy 7
BUTA YAYO!

One is colorful Vidro named “Nebuta” and the other is simple Vidro named

“Yayo1”.

Question 1: Which design do you like?
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By asking this question, we came to know the trend of design in Singapore
and whether there is any difference of the taste between Japanese and

Singaporean.

Question 2: Do you know anything about diffusers?
The reason we asked this is that we wanted to know whether diffusers are

familiar to people Singapore.

‘ Pie chart a shows

Ql’s answer at

3

= Nebuta = Yayoi

Haneda Airport.
= Nebuta = Yayoi 80% of the people
chose Nebuta and 20% chose Yayoi. The

opposite result occurred researching at Chinatown in Singapore. The pie

= Nebuta = Yayoi

chart B indicate half of the people chose Nebuta, and the others chose Yayoi.
Similar to the results in Chinatown in Singapore University, 66% chose
Yayoi, and the others chose Nebuta. I found there was tendency that Yayoi
was popular among Chinese people when I was asking these questions. We
expected Nebuta will be more popular than Yayoi because most foreigner
answered Yayoi at Haneda Airport. At all 3 places, almost all the people

knew diffusers. Actually, some of them had used them.

We visited “Atomi”, a general store in Singapore. We explained our plan and
got a lot of advice from the managers there. They recommended to us that we
should sell Tsugaru Vidro for its original use, not as diffusers. For example,
vases, dishes, and so on. They also pointed out that to emphasize Vidro’s
characteristics was important. And we learned Singaporean protect
themselves from mosquitoes using cheaper sprays or creams like Japanese
do. So we thought that aroma o1l wasn’t necessary.

Then we asked why Yayoi was popular among Chinese people. In Atomi’s
manager’s opinion, Yayol would be popular especially among young Chinese

people. Chinese people in Singapore like pastel colors. In addition to this

_71_



they said that we should define the target more clearly because each
generation has a different tendency. We found practical Japanese products
are very popular in Singapore. Thus we need to consider the way of

advertisement in order to make Tsugaru Vidro’s name better known.

Selling Tsugaru Vidro to make the most of its characteristics. Tsugaru Vidro
has a lot of appealing points. It is not only beautiful but also very though. I
want people to know its beauty. Therefore we must connecting to the media
which sends advertisement. Also, it is important that we have a target group.
We narrowed down the target to working woman in their twenties to thirties.

This generation will become a source of information.

Tsugaru Vidro has one more famous protect. It is named “Fukurou” (owl)

which is created by a traditional craftsman. It is a charming ornament.

Gﬁ).

I wander if animal designs will be
popular among young women.
Actually, some women customers buy
animal glass art works at other

prefectures. Also this product many

repeaters.
Thus we plan how to sell from now

on.
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Our Plan about Tsugaru Vidro and research in Singapore

3338

First, we could not contributed to carry on this project without the company of
Tsugaru Vidro, the aroma shop in Aomori city, and Atomi in Singapore. Without their
support, we could not know a lot of information and make our plan better. And of course,
Mr Taima, Ms.Nakanowatari, and Ms.Shirasaka cooperated with us. We gained high
level English skills and techniques on how to introduce our plan. In addition, we
interacted with not only Japanese, but also foreigners. We can get the opinions of many
people and reflected on our plan.

We thank all the people who cooperated with our project.

*Abstract

In Aomori, there is a traditional craft called Tsugaru Vidro, but we noticed it is not as
popular as Tsugarunuri or Koginzashi. We wondered if we can export it to Singapore.
We studied about Singapore and we learned that there are a lot of mosquitoes in
Singapore. Therefore, we thought that we can solve this problem with Tsugaru Vidro.

We went to Singapore in January. First, we asked women in Singapore two questions.
And we visited Atomi. which is a variety shop in Singapore and we introduced pur plan
and we were given given some advice.

The Atomi's maneger said that Tsugaru Vidro is too expensive for insect repellent but

it is very beautiful so we can sell it as vases, glasses, and so on. In addition, we will have

to decide how to sell it and how to advertise it.

*Body

The purpose of this study is making Aomori known to people around the world. But
the world is too wide so we focused on a small country, Singapore. We learned about
Singapore and we learned a lot of good and bad things. First, there are many people for
example, Chinese, Indian and Muslim in Singapore. Similar to this, there are a lot of
cultures but they respect each other. Second, many people are rich. Singapore is a small
country, but it has been developing a tourism industry and many people visit Singapore.
Many people spend a lot of money there, so the economy is good. Thied, the environment
of Singapore is clean because in Singaporeans there are strict laws protecting the
environment. However, we found a problem in Singapore. There are a lot of mosquitoes
because it is hot and humid. So we thought maybe we can solve the problem by using

Aomori’s products.
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We focused on Tsugaru Vidro. It is one of the Aomori's traditional crafts. It is used in a
variety of very colorful and beautiful glassware foe example vasas, glasses and so on.
The company of it is Hokuyo Glass. We are very attracted to Tsugaru Vidro's beauty.
However,it is not as common as Tsugarunuri or koginzashi. So we considered that

solving the problem if Singapore means solving the probrems of Tsugaru vidro.

First, we planned to sell vidro as a oil lamp. We pour aroma oil which has an insect
repellent into the container and set fire to it. We visited an aroma oil shop in Aomori.
We learned citronella or lemonglass has the effect of insect repellent. Also we introduced
our plan to the maneger. She advised that it might be dangerous for children and the

aroma oil might catch the fire. So we had to consider a new plan.

After that, we did hard work and came up with the idea. We planned to sell vidro as a
container of a diffuser. Diffusers are popular among women and used for relaxation and
refreshing people. We thought vidro's container is very beautiful and women like
beautiful things. If they get this product, they can not only protect themselves from
mosquitoes but also enjoy the beauty of vidro. We decided that our target market is
working women in Singapore from 20s to 50s. we assumed that women like our products

and rich women could afford to buy our probucts.

We visited Singapore in January. The purpose of our visit is knowing women's needs,
the differences of preference between religions and asking Atomi, the variety shop,

about our plan.

First, we asked women in Haneda airport, Chinatown and Singapore University two
questions. We showed two pictures of Tsugaru Vidro. One is a colorful vidro named
Nebuta and the other is a simple colored vidro named Yayoi.Then we asked “Which
design do you like? Next we asked them, do you know about diffusers? Because we
wanted to know whether people are familiar with diffusers in Singapore. When we
asked the first question at Haneda airport, 80% of them chose Nebuta and 20% chose
Yayoi. The opposite result occurred when researching in Chinatown, in Singapore
University, 66% chose Yayoi, and the others chose Nebuta. And at all three places,

almost all the people knew diffusers. Actually, some of them had used them.

Second, we visited Atomi and introduced our plan. We got a lot of advice from the

Atomi’s managers. She told us that Singaporeans protect themselves from mosquitoes
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by using cheap ways such as sprays and creams. So, vidro is too expensive to protect
them. But we can sell vidro as its original tended use for example, vases, glasses, and so
on. Singaporeans tend to think Japanese products are good so they buy them however
expensive they are. And we learned that Chinese people like pastel colors as we
mentioned. The manager's opinion was that Yayoi would be popular especially among
young Chinese people. Chinese people in Singapore like pastel colors. Chinese people
will think the pastel and simple is very Japanese. Then, she said we should define the
target more clearly because each generation has a difference tendency. From our
Singapore research, we decided to change our target. We thought working women in
Singapore from 20s to 50s was too wide. So, our new target is working women in
Singapore from 20s to 30s. In addition, we want to sell them to restaurant. If they use
this product, they can protect themselves from mosquitoes and make good atmosphere.
Young women often have blog's site or SNS accounts, so we can spread the information
by using networks. Also the design is a simple one because the number of Chinese in
Singapore is large. In order to realize our plan, we have to discuss it more and more.
And we hope to make Singapore a more comfortable. Moreover, we want to everyone to

know about Aomori.
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Packaging food for Singaporeans ~English toast~
331&
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Abstract

This thesis deals with the question of which packages are accepted well in Singapore
using English Toast packages as a sample, so we prepared six patterns of packages and
researched about them. Learning about the way of indicating information on food

packages, we decided to make a pamphlet.

Body

First, I will show you the results of research we asked several questions, on Neo
Romanthica, a cruse ship. We had a hypothesis that a popular package is a colorful one.
We brought two types of packages now on sale. Please look at picture 1.

Picture 1
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We asked foreign visitors which package do you like ? They answered that B was better.
We thought A may be popular, because B was less colorful than A so I was so surprised.
People who said B was better said they could see inside clearly what is inside. A is so
colorful and cute, but they don’t understand. Therefore, we decided to use a clear bag.
Second, we will show you our research in Singapore. We prepared six patterns. I will
explain them. (Picture 2)

Picture 2

Please look at the top three. They use orange, red and yellow stripes. Next, please look
at the bottom three. They use orange red and white stripes. We used three pattern
pictures, too. These pictures are the flag of England, two pictures of Nebuta, which were

cut round or square.
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The package people chose was package 6. Why was the package popular? We asked the
reason. There were two reasons. First, the rounded picture of the Nebuta provides a soft
impression, because it doesn’t have corners. Moreover, it has an Aomori-like atmosphere,
so we found it is important for the packages to use a picture suiting the products.
Second the color of stripes was important. When we researched, we found that
Singaporeans like warm colors, so we thought orange, red and yellow stripes would be
popular, but what is popular is orange, red and white stripes. The reason is simple. The
white color makes the words easy to read. Moreover the other three colors have a vivid
contrast. Therefore we found that it is important for the packages to be easy to read and

suit the color of the product.

Third, we will tell you about making a pamphlet. We learned a lot of information about
food indication, so we decided to make a pamphlet to spread information of food
indications to a companies which want to export to Singapore. I will show you a part of
the pamphlet. Please look at picture 3.

Picture 3

HftDaEeEk <DL\ T

USE BY/ DD(H)/ MM(A) /YY(ZE)

EmE
(9f7s
SEPTEMBER
Or
SEP)

MF2H
(58%505)

Singapore has a lot of rules. For example we must use English and a font more than
1.5mm, indicate all artificial sweeteners and coloring and potassium, sodium and

cholesterol must be indicated by mg. Moreover, please look at picture 4.

Picture 4
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The way of indicating use-by-date is also decided. In Singapore, its written as: “USE BY
/DD (Day: It’s a number in double figures.) /MM (Months: letters from the month. For
example September, it must be indicated SEP or SEPTEMBER. ) /YY (Year: A.D.

XFEIE1. 5SmmilE

number in double figures).
We want to distribute this pamphlet to companies. When we joined a workshop, we
leaned that there is many companies which want to export their products to Singapore.

We hope economy of Aomori will develop in the future by using our research.
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The possibility of Aomori Ai

3224

ABSTRACT

* Topicl

| will tell you the reasons why | introduce Aomori Ai. In addition, |
interviewed a lot of people about Aomori Ai.

* Topic2

| received a lot of advice in Singapore. However, it was a tough time
for me because | found it difficult to sell my product. It was not until |
visited a place that | realize what the real problems were.

* Topic3

| decided to make a new product, Aizome shawls. | will tell you about
it and the problem | should solve.

Topicl

Aomori Ai is indigo cultivated in Aomori. | thought that we can solve
the problem that “Aizome”, our traditional craft is dying out by using
Aomori Ai.

“Aizome” is a cloth dyed with indigo. Indigo has many traits which
are useful in our lives. First, it gets rid of bad smells. Second, it
protects a person from ultraviolet rays and insects. Third, indigo has
an antibacterial substance, “Toriptansurin”. In addition to these, it’s
more difficult for Aomori Ai to lose its color than other indigos.
According to the book, some of these traits were valued in the Edo
period. Furthermore, Dr. Kawakami’s research in Hirosaki University
proved “Toriptansurin” is an antibacterial substance that can control
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skin problems like dermatitis. In fact, the ability of an antibacterial
substance guaranteed by scientific technology.

NRSA EZ e 0157 B TAE HelE BEDRME
BR bR490, D005 (5 Bt R EF620, 000% B ¥ BRAEHTR00, 000%: i %
600,000 1,000,000 1,000,000
500000 = — 800,000 - 800,000
S 600,000 600,000
300,000 L 000
100 000 200,000 200,000
2 -Qu‘q‘ J;QQ -\..‘::‘ - .H'\‘."L ..F ‘\‘I:.-\. _:5.‘ ﬁ?:‘ &T _¢""
.;\'F Ay -::'.'l" ‘_Ff‘ \-:,"p ,;_.F‘ _';C* 1‘:.'-\\:J:“* ;:‘.;. of {.,‘* -§{h
—sifetco —R0E — ety 51000 e AL T

Therefore, | thought that Aizome would be useful for women.
| interviewed women to examine my hypothesis.

In Shinmachi in Aomori city, | asked some questions relating to the
traits of indigo.

“Do you pay attention to:

+ smells like sweat and kitchen garbage
* ultraviolet rays

* skin problems?”

| also asked visitors from abroad the same questions when a luxury
liner came to Aomori.

| found women around the world paid attention to smells, ultraviolet
rays, and skin problems.

Thus, | decided to sell Aizome products in Singapore to expand the
market of Aomori Ai.
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First, | focused on religions because | heard it was difficult to sell
products which were not familiar to customers. | decided to sell hijab
dyed with Aomori Ai. Hijab is a cloth to cover the head of Muslim
women. Nowadays, we can see a variety of hijabs. In fact, | saw many
kind of hijabs in Singapore. | thought | can solve not only our
problem but also women’s worries in Singapore by selling hijabs of
Aizome.

In Singapore, the number of Muslim women is about 360,000. |
decided the price of a sample | made is 3000yen by referring to the
same product in Japan. The sample is a meter square. This material is
cotton. In Singapore, this product is 75dollars because | also have to
add shipping costs to the production and material costs. 75dollars is
about 60yen. | expect 0.1% of Muslim women would buy this and |
could get about 2,880,000yen.

| interviewed Ms.Fuji, who is a representative of “HFH VE T HE "
about my plan.

She said “ your plan sounds like fun because you use the charms of
Aomori Ai. | want people around the world to know Aomori Ai.”

Topic2

| took the sample to Singapore in order to find how Singaporeans
would react to the product. In F§7E high school and Singapore
University, | introduced my product, Aizome hijab, and asked people
about it.

They didn’t know Aizome. When | asked which design they liked
better, simple or showy, most of them answered the simple one. In
fact, when | went to Takashimaya, which is one of the most famous
department stores. According to a clerk, simple designs are popular
among people in Singapore now.

Furthermore, the staff of Takashimaya said that Singaporeans would
feel the price | set is expensive because they don’t know about
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Aizome. In fact, the price of hijab is from 29dollares to 49dollares in
Arab street in Singapore. Moreover, hijab should be made of silk, but
my sample is cotton. Silk is more expensive than cotton. | thought it
was difficult to sell my product.

However, they gave me a proposal. It was to make shawls. According
to their advice, people in Singapore feel cold due to air conditioning.
A lot of women use shawls all day.

Topic3

Judging from these result, | decided to sell shawls dyed with Aomori
Ai. If | changed the kind of cloth, it costs less than previous one. |
made shawls which have a width of 0.5 meters and a length of 1.7
meters. The material is rayon which can keep warm. The price of
rayon is about 700yen for this size. The production cost is 1,000yen.
The shipping cost is 700yen by using “the Japan Post”. Therefore, the
price of this product became about 40dollars in Singapore.

Next, | changed the target. The target is well-off women because this
product is more expensive than other products. About 122,530
households are the wealthy class. If one of household has a married
couple, the number of women about 122,530. If | expect 1% of them
to buy my product, | will able to get about 6,247,500yen .

However, | have to think about publicity to expand the knowledge of
Aomori Ai and Aizome. Though | want to exhibit my product in
department stores in Singapore, and advertise it by using SNS like
Facebook, | don’t decide how to introduce the product exactly yet. |
want people around the world to know the charms of Aomori Ai and
Aizome. For example, the process of dyeing and its producers. |
hope the recognition of Aomori Ai will expand around the world.
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Promotion Video Project
in HIROSAKI Cherry Blossom Festival
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Abstract

We researched about HIROSAKI Cherry Blossom Festival. We thought that if
foreign people saw a promotion video about HIROSAKI Cherry Blossom Festival,
they would have more interest in it. The reason why we expected this is that
many foreign people don’t know anything about HIROSAKI Cherry Blossom
Festival , so we need to spread information about it. It is the first and vital step to
attracting more people. There are two reasons why we used a video to spread
into about it. First ,we asked foreign people in Aomori city the question, "How did
you learn about Japan before you came to Japan ?” Many people said that they
saw information on a web site, Japanese TV program or advertisement. Second
a movie can share information visually. In recent years , the Internet has spread
rapidly the Internet. We plan to make promotion videos and to show them on the
Internet. Next ,Why did we pick HIROSAKI Cherry Blossom Festival? This is
because the number of foreign tourists to this festival is increasing year by year
in recent years. In addition , there are a lot of characteristic spots in this festival.
Furthermore this festival had its 100th anniversary in 2018 spring.

Many foreign people can see the video and many of them may became
interested in the festival.

Discussion

We expected that HIROSAKI Cherry Blossom Festival is not well known in
other countries. In the interview at Aomori city and HANEDA airport, at the
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former people knew the festival but at latter no one knew about the festival.
Some people knew Aomori prefecture.

Do you know HIROSAKI Cherry Blossom Festival? (Figure1)

AOMORI HANEDA

(person)
(person)

This graph shows that many foreign people who come to Aomori knew this
festival. Among people who come to Aomori or sightseeing in Aomori this festival
is famous. However, it is completely unknown to foreigners who are coming to
Japan from abroad. As a result of the interview the HIROSAKI Cherry Blossom
Festival is not well known to foreign people, but even thought people who don’t
know it , many know of cherry blossoms. Therefore we need to spread
information about it.

Method

We wondered how should we spread the information. As a result of the
interviews at HANEDA airport ,the following such results were obtained.
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How did you get the information about
your destination when you go abroad?

W person

8
H = .. m
B ==
the Internet Guidbook ™V friends others
(Figure2)
According to this data, many people use the Internet. In addition, people who get
information from the Internet read article, FaceBook , Twitter or watch YouTube.
WE made videos for them to tell concise information. We visited Japan Tours in
Singapore, to show the contents of our video showcasing the characteristics of
HIROSAKI Cherry Blossom and the history of the festival. Flower petals spread
across the water in a moat that looks like a raft. This called HANAIKADA. There
are also blossoms illuminated at night and a hole in the company the shape of a
heart. HHROSAKI Cherry Blossom havs more petals than normal blossoms.
There are key characteristics of this festival. This festival reached its 100™
anniversary in 2018. It has a long history. We asked Japan Tours how to improve
our video. Mr.Yamamoto who works in Japan Tours said "foreign people want
more information. Specifically you should add the information about the cost,
access ,food, and information around the place where the festival is held.
Therefore we added the information about how to go there, how much the cost is
to go to HIROSAKI, and what food we can eat in the festival.

Conclusion
We made promotion video about HIROSAKI Cherry Blossom Festival.

Moreover when we went Singapore we showed some people living in Singapore.
We could not spread the video, so we would like to think about how to spread it
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and we want to make videos of other languages so that many people can see it.

References
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